Abstract: This paper examines how Republican presidential candidate Mitt Romney's use of rhetorical questions (RQs) in the 2012 US presidential election varies depending on the target audience. We first classify the US states into: (i) Democrat-safe states, (ii) Republican-safe states, and (iii) swing states. We then examine Romney's use of RQs in his 48 speeches in terms of their (i) frequency, (ii) question type, (iii) topic, and (iv) function. Our findings reveal that Romney tended to ask more RQs in the swing states and the Democrat-safe states in comparison to the Republican-safe states. Moreover, in the swing states, most of Romney's RQs were yes/no questions, which tended to be more direct, while in the Democratsafe states, Romney used both yes/no and wh-questions, the latter type intended to induce doubt in the rival candidate. His more forceful yes/no rhetorical questions focused more on economic issues, while his more indirect wh-rhetorical questions focused more on political issues, a move seen as a safe strategy for highlighting his skill as a financial whiz while downplaying his lack of experience in national politics and foreign relations. This study elucidates how politicians use effective communication strategies to compete for votes in election campaigns.
Introduction
Political speeches, especially those delivered to the public at large in election campaigns, are primarily designed to motivate followers or gain power through persuasion (Helms 2012: 149) . Charteris-Black (2005) states that there are two ways in which the persuader may seek to influence the receiver of a persuasive message: one is to confirm and the other is to challenge "existing beliefs, attitudes and behaviours" (Charteris -Black 2005: 10) . In the United States presidential election of 2012, Mitt Romney the Republican nominee had to challenge President Barak Obama, the White House occupant with obvious incumbency advantage. Romney's task was far from a stroll in the park, given that historical records show that, starting from 1900, White House occupants have won 14 of 19 races in which they have run, a 73.68% success rate (Uselectionatlas 2012 ). An added challenge was that Obama's eloquence and charismatic image continued to still leave a fairly favorable imprint in the consciousness of the American public despite the difficult economic times. In light of these political challenges, this paper seeks to examine how Romney strategized and competed against Obama to eventually make the 2012 election one of the fiercest presidential elections in American history (with an impressive showing of only 3% difference in the nationwide popular vote between him and Obama) (Uselectionatlas 2012) .
During the election campaigns, skillful candidates make great efforts to project an image of themselves as serious and reliable leaders, by effectively establishing, negotiating, and maintaining common ground with the general public. Political candidates often do more than promote themselves and their policies, and they often engage in face-threatening acts such as criticizing their political rivals. To maintain the delicate balance between attracting public attention and engaging in rival talk that is typically perceived as socially dispreferred, candidates frequently rely on different verbal indirectness strategies to minimize face-risk (Brown and Levinson 1987) . Our focus of investigation in this paper will be on Romney's use of rhetorical strategies. Of the many rhetorical devices that Romney used in his speeches, we are particularly interested in analyzing his skill in utilizing rhetorical questions (henceforth RQs), which, as claimed by Ephratt (2008 Ephratt ( : 1922 , are the most substantial rhetorical means in terms of "rhetoric and demagogy." More specifically, we will examine how rhetorical questioning is used as a powerful tool for a speaker to criticize his opponent and to enhance the persuasiveness of his speeches.
As suggested by Charteris-Black (2005: 8) , "rhetoric can only communicate effectively when it complies with the myths of a unique political image that is 'owned' by the politician." In other words, Romney needed to keep reinforcing his reputation as an economic "turnaround artist," while discrediting Obama in this area. Additionally, as political speeches are similar to other types of public address in that they are basically audience-oriented (Ilie 1994) , Romney had to carefully adjust the directness and explicitness of his RQs depending on the target audience, especially when addressing the Democrat-oriented audiences. This meant that it was advisable for him to utilize (or not utilize) certain types of RQs as a politeness strategy when addressing different audiences. At any rate, the use of RQs afforded him a means to engage in verbal indirectness moves, which allowed him as a speaker to take cover under the RQs and avoid directly engaging in face-threatening acts such as denigrating one's rivals (see Zajdman 1995; Habwe 2010) .
In consideration of the above factors, we will examine Romney's use of RQs in relation to target audiences from Republican-safe states, Democrat-safe states, and the swing states. In addition, we will examine whether or not different issues (i.e., economic, political, and social issues) would also play a significant role in influencing his use of RQs.
Previous analysis of rhetorical questions

Types of rhetorical questions
Rhetorical questions, as noted by Gutiérrez Rexach (1998: 143) , are generally applied in situations where "the speaker already knows the answer to the question but calls the hearer's attention to a thought or proposition that is being expressed by the question." Furthermore, RQs are often asked in attempts to subtly shift the burden of proof upon the addressee to solicit his or her assent to the proposition (Black 1992: 2) . In order to examine such subtlety in RQs, this paper seeks to also explore the relation between the forms and functions of RQs. In terms of linguistic form, we will focus on the following four types: (i) yes/no questions, (ii) wh-questions, (iii) alternative questions, and (iv) declarative questions.
By definition, a yes/no (or polar) question demands only an acceptance or a denial of the proposed fact from the addressee (usually involving a simple "yes" or "no" answer). In reality, however, it also enables the speaker to pose more detailed information, or even turn the question into an assertion by strongly suggesting the expected answer, since yes/no questions tend to induce a reverse polarity response (Han 1998) , as illustrated in the example below. (Han 1998: 202) "Did I tell you that writing a dissertation was easy?" (The implicature and hidden assertion of the speaker here is "I did not tell you that writing a dissertation was easy.") A wh-question is likewise able to function like an assertion. For example, Quirk et al. (1985: 826) noted that the wh-question "What difference does it make?" can be equivalent to the assertion "It makes no difference." However, because wh-questions allow for a wider range of possible answers, and can be ambiguous in terms of their implementation (e.g., information seeking, introducing a pre-sequence, making a criticism, or throwing a challenge), the speaker can simply leave it to the listener to interpret the intended meaning of the question (Monzoni 2008) .
In contrast, the main function of an alternative question is to offer a choice between alternative responses; however, the alternative question is "not always neutral" with respect to the speaker's desire (Van Rooy and Šafářová 2003: 304) . For example, in Bill Clinton's alternative questions "Will we be one nation, one people, with one common destiny, or not? Will we all come together, or come apart?", although both questions were put in a form with two options, it is obvious that Clinton wanted the listeners to select the first option, which is consistent with his ideology (Nguyen 2010: 16) .
Finally, in declarative questions, usually the speaker seeks to establish the truthfulness of an incredulous fact (Balogun 2011) . These questions are identical to declarative statements with the exception of their final rising intonation and they often signal surprise or disbelief rather than a true interest in getting information. The presence of a wh-word in the declarative question further enhances the speaker's surprise or disbelief, for example, "You realize what you are saying?" (British National Corpus FRS 2738; see also Lam 2005) . 
Functions of rhetorical questions in political discourse
Previous studies have consistently observed that, in political speeches, rhetorical questions frequently serve as an effective means of persuasion, particularly by affecting the attitude, emotion, and psychology of the listeners (e.g., Nguyen 2010) . In Romney's persuasive RQs, they served to synchronize speaker and addressee beliefs yet are done relatively implicitly, e.g., "Wouldn't it be great if we could look back on the last four years with confidence that the crisis had been confronted and we'd turned the corner toward a brighter future?" As noted in Ilie (1999) , the rhetorical question can also be used as a challenging statement to solicit the listeners' commitment to its implicit answer, essentially by initiating an inferencing process of its obviousness and its logical acceptability (e.g., pointing out Obama's incapability in his use of the challenging RQ "Did he fix the economy?")
Another function of RQs in political discourse involves self-promotion, as sometimes happens when politicians use RQs to call attention to their work in an attempt to gain immediate political power and credibility (Edwards 2007) . In his self-promoting RQs, Romney aimed at gaining the support or agreement from the audience by embedding an explicit message that he is the best candidate for US president, e.g., "Do you want a president who will celebrate success, not attack it?" RQs are also often used by politicians to challenge and discredit their opponents (FitzGerald 2013), or to "induce doubt" in the mind of the audience without the politicians risking the use of leading and value-loaded declarations (Bendahmane and MacDonald 1984) . For example, more indirect strategies such as impersonalization and passivization were used in Romney's RQ "It is often asked why is this recovery the slowest on record?"
In sum, the major functions of RQs in political discourse that have been identified in previous literature are the following: (i) persuasion, (ii) self-promotion, (iii) challenge, and (iv) doubt-inducing.
3 Specific research questions for the present study
Our objective is to elucidate how politicians make strategic choices in the use of RQs to achieve their political goals. As shown in Table 1 , based on the results of the last six US presidential elections, we see that among these 18 states the Democratic Party had won all six times in California, Illinois, Massachusetts, Michigan, New Hampshire, New 
State
Year York, Pennsylvania, Washington, and Wisconsin, and they also won five times and suffered only one loss in Iowa in 2004. These ten states were thus classified as the safe states of the Democratic Party. As seen from Table 2 , the Republican Party had won four times successively in Missouri and won all of the six elections in South Carolina and Texas. Therefore, these three states were classified as the Republican-safe states.
The remaining five states showed no clear or strong historical trend indicating the Democratic Party or the Republican Party as the dominant political party in their midst and were classified as swing states (see Table 3 ). Among them, Colorado and Florida showed three victories each for the Democratic Party and the Republican Party. Nevada and Ohio favored the Democratic Party in four out of six elections, while Virginia instead favored the Republican Party with the same frequency. Crucially, however, the victories in the past six elections in these swing states were marginal, each state with a victory margin of less Table 2 : Election results of the safe states for the Republican Party from 1992 to 2012.
Year "Did Obamacare create new jobs?" than 6%. As shown in Table 4 , the average margin of victory for each of these five swing states is listed as follows: Colorado (5.33%), Florida (2.72%), Nevada (4.98%), Ohio (3.56%), and Virginia (5.46%). These swing states offered both Romney and Obama a fair chance of winning the elections, and were thus especially hotly contested. Having classified each of Romney's election campaign speeches, we counted the number of RQs in every speech and classified each token into one of the following four types: "Yes/No question," "Wh-question," "Alternative question," or "Declarative question." We also examined how the frequency, features, and functions of Romney's use of RQs varied in the three different types of states. Furthermore, we examined how Romney's choice of RQs varied according to topics. For this, we classified each RQ into the following three topic categories: (i) Economics, (ii) Politics, and (iii) Society, then compared the frequency of different RQ types across the three types of states (Democrat-safe, Republicansafe, or swing states). Both quantitative (frequency-count) and qualitative (discourse-context) analyses were used to evaluate how Romney used RQs to mount a strong and feisty challenge to Barack Obama in the 2012 presidential elections. 
Distribution of different types of rhetorical questions
As seen in Figure 1 , Romney asked slightly more direct yes/no questions in his campaign when addressing Democrat-dominant audiences than Republicandominant audiences (0.51 RQs vs. 0.19 RQs per thousand words), but the difference was not statistically significant, which may partly be due to the small number of RQ tokens in Romney's speeches to the Republican-safe states. Crucially, however, he asked far more of these direct yes/no questions when addressing swing state audiences (1.28 RQs per thousand words). The difference was statistically significant compared to the Democrat-dominant audiences (p < 0.0001, χ 2 ¼ 14.427, diff ¼ 1) and the Republican-dominant
In the Democrat-safe states (see also Figure 1 ), Romney instead focused on using more indirect and less face-threatening forms such as wh-questions (0.53 RQs vs. 0.16 RQs per thousand words compared to swing states; p < 0.01, χ 2 ¼ 6.710, diff ¼ 1). Romney also used some declarative questions in his speeches to Democratdominant audiences (albeit a statistically insignificant 0.12 RQs per 1000 words, but with no tokens attested in both Republican-safe and swing states). This usage pattern indicates that Romney was more mindful of diverse opinions, and more tentative rather than forceful in his rhetoric, and hence more polite, when campaigning in Democrat-safe states.
In the Republican-safe states, Romney asked only three RQs including two yes/no questions and one wh-question. The low usage of RQs to Republicandominant audiences is remarkable but not surprising, given that Romney has little need to persuade audiences that are already inclined to support his presidential bid in the first place.
As seen in Figure 2 , in the five swing states, there were 46 RQs, including 39 yes/no questions, five wh-questions, and two alternative questions. words in Ohio and Nevada, respectively. In contrast, he asked no RQs in Virginia, the only swing state with a track record of more Republican victories in the past six elections. In the two swing states where both political parties won with equal frequency in the past six elections, Romney used 1.72 RQs per thousand words in Florida and none in Colorado. Interestingly, these trends within the swing states are generally consistent with our earlier observations that Romney tended to use more RQs in Democrat-safe states compared to Republican-safe states.
As seen in Table 6 , Romney also deployed a wider range of RQ types in the previously more Democrat-oriented swing states (Ohio and Nevada), with 76.2% yes/no questions, 14.3% wh-questions, and 9.5% alternative questions, while he used predominantly more yes/no questions (92.0%) in the previously more evenly balanced swing states (Florida and Colorado). This to some extent is also consistent with our earlier observations that Romney tended to use predominantly yes/no questions in the swing states, while he used a wider range of RQ types in the Democrat-oriented states.
Strategic use of rhetorical question types in the swing states
As highlighted in Figure 3 , of the 46 RQs that Romney asked in the swing states, yes/no questions dominated at 85%, while the wh-questions and alternative questions accounted for only 11% and 4%, respectively. Why was there this asymmetry in the types of rhetorical RQs deployed? In the case of the swing states, many voters have not made up their minds, so a speaker seeking election votes would need to weigh the merits of his or her rhetorical strategies, including the type of rhetorical question to ask. In the case of yes/no questions, the speaker poses either his or her proposition for the audience to simply accept or reject, usually quite effortlessly, without the audience needing to figure out a possible answer for themselves. Yes/no questions thus often serve as the best option for a presidential candidate such as Romney to deliver his message to a "fence-sitter" audience in the clearest and most direct manner possible. Let's examine Romney's speech made in the swing-state of Florida on 30 August 2012, in which he asked four yes/no questions in a row, each immediately being answered by the audience. In three of these questions (see [RQ1], [RQ2], and [RQ4] below), Romney used the frame "Does the America we want do X?", where X represents a socioeconomic failing or sociocultural breakdown which Romney subtly and implicitly attributed to the incumbent President Obama. The other rhetorical question ([RQ3] ) is similarly framed to lead the audience to focus on some negative aspect of the state-of-the-nation which Romney again tried to pin onto Obama: "Should the schools of the America we want be in condition Y?" Using a yes/no RQ format, Romney was in effect asking the audience whether they would prefer the current "mismanaged" state of affairs under the incumbent President, to which the audiences four times promptly answered with an immediate and voluble "No". Romney's use of the yes/no RQ to criticize his opponent was amplified, allowing him to leave a stronger negative impression of Obama in the minds of the audience as well as other swing voters.
Romney also tried to promote himself via his use of yes/no RQs. This can be seen in the five continuous RQs Romney asked in his speech in Ohio on 14 August 2012, in which he repeatedly used the frame "Do you want a president who does X?", in which he very cleverly casts himself in the role of "a president" in subliminal fashion (see [RQ6] 
to [RQ10] below):
(RQ) "Do you want a president who believes that your rights come from God, not from government?" (AUDIENCE: "Yes!") (RQ) "Do you want a president who honors your right to pursue happiness, not as government commands, but as you choose?" (AUDIENCE: "Yes!") (RQ) "Do you want a president who will work every day to bring us together, not tear us apart?" (AUDIENCE: "Yes!") (RQ) "Do you want a president who will celebrate success, not attack it?" (AUDIENCE: "Yes!") (RQ) "Do you want a president who will never, ever apologize for the greatest nation on earth?" (AUDIENCE: "Yes!") "With your support, I will be that president."
(RQ) "Does the America we want borrow a trillion dollars from China?" (AUDIENCE: "No!") (RQ) "Does it fail to find the jobs that are needed for  million people and for half the kids graduating from college?" (AUDIENCE: "No!") (RQ) "Are its schools lagging behind the rest of the developed world?" (AUDIENCE: "No!") (RQ) "And does the America we want succumb to resentment and division?" (AUDIENCE:
"No!") "Did Obamacare create new jobs?"
These RQs which induce the audience to respond mentally and silently (if not verbally and vocally) with a "Yes" enable Romney to stimulate the swing voters to look into what he can do in comparison to Obama, and at the same time expressing his determination to make changes to the country. Furthermore, by answering "With your support, I will be that president" at the end of this series of five RQs, he actively sought to establish common ground with the audience, a strategy which -to some extent -could move the swing voters from hesitation to stand on Romney's side. How long such emotional bonding would last is unclear, but the high frequency of yes/no RQs in Romney's election campaigns suggests that he has faith in their cumulative effect.
Given that the yes/no rhetorical question strategy allows the speaker to unfold his grand vision and at the same time throw an underbelly punch at his opponent, it is not surprising that Romney favored this strategy over the others, particularly in swing states where he needed to accomplish both tasks. Recall that Romney did not see the need to use RQs to engage in selfpromotion or challenge Obama in the Republican-safe states (see Table 8 ), nor did he see the need to engage much in self-promotion in the Democrat-safe states (doing so only once in a speech in New Hampshire). Recall also that, while he did need to challenge Obama, he cleverly did so via more indirect wh-questions that left room for the audience to complete the answer in their own minds.
Strategic use of rhetorical question types in the Democrat-safe states
In contrast to his dominant use of yes/no questions in the swing states, Romney carved a different strategy in the Democrat-safe states, using both yes/no questions and wh-questions with about the same frequency. In addition, he used a wider variety of RQs, including a number of alternative questions and declarative questions, as shown in Figure 4 .
Similar to the situation in the swing states, Romney also frequently used yes/no RQs to criticize Obama in the Democrat-safe states. However, these yes/ no RQs accounted for only 41% of the total RQs that Romney used in the Democrat-safe states, compared to 85% of the total RQs that he used in the swing states. This was because Romney chose instead to also use more indirect RQs, including wh-questions (42%), alternative questions (8%), and declarative questions (9%). This appears to be a strategic move, since Romney could not afford to antagonize Obama's supporters in the Democrat-safe states. In other words, he could not be too aggressive, especially if this could be construed as him being petty and lacking in civility.
Strategically, by asking wh-questions more frequently, Romney was able to criticize Obama's policies in an effective way that came across as being relatively indirect and objective. In (RQ11), Romney used structural parallelism and semantic ellipsis in the design of his rhetorical question to criticize Obama's economic policies. Romney reminded the audience that Obama had promised to cut the country's deficit in half, and then quickly drew their attention to the prevailing financial reports -prefaced with contrastive but -to highlight that Obama had failed to keep this promise and the country's deficit had instead doubled during Obama's 2008-2012 tenure as president. This is then immediately followed by Romney's use of a reduced wh-question, "And [what about] his budget?" and the damning response "It failed to win a single vote…", emphasizing that Obama's budget likewise would not work out the way the incumbent president intended or promised. In this way, Romney was able to suggest to the audience implicitly that they have a choice between an inept incumbent president and him (Romney) as the better alternative. Note that Romney frequently deployed a cascade of RQs to produce a powerful verbal punch against his rival. After asking the rhetorical question "And [what about] his budget?" and immediately responding with "It failed to win a single vote…", he kept on with his attack by asking "And then, where are the jobs?" ([RQ12]), followed with yet another rhetorical question "Where are the 9 million jobs that President Obama promised…?" ([RQ13] ). This is consistent with Ephratt's (2008 Ephratt's ( : 1922 Ephratt's ( -1923 claim that it may also be risky for speakers to leave "the unspoken answer" to the addressee after asking a rhetorical question, and for this reason speakers often do not pause long before jumping in again "to interject their own answer."
5 It is thus worth noting that at the end of his first and third rhetorical question, Romney chose to answer his own questions and eliminate the potential risks. It is noteworthy that when Romney asked RQs in cascades while addressing the Democrat-dominant audiences, he tended not to let these questions be answered by the audience. Moreover, only 7 out of the 43 RQs he asked in the Democrat-safe states were delivered in cascade formation, which contrasts greatly with the 20 out of 35 RQs he asked in cascade fashion in the swing states. We suggest that there may have been more common ground between Romney and his swing state audiences, whereas in the Democrat-safe states, he needed to be more careful and to also provide more reasoning and explanation to his audiences.
Relationship between topic and RQ type
Romney's choice of RQs varied according to topics -for example, economic issues, political issues, and social issues (see also Appendix 1). Below we first 5 In Otomi (Andrews 1972) , Vagla (Crouch 1972) , and Sunwar (Schulze 1978) , for example, certain types of RQs are expected to be answered immediately depending on their syntactic position and sequential order. As seen in Figure 5 , in the Democrat-safe states, many of Romney's RQs that were related to political issues took the wh-question form (54%). However, when he dealt with economic issues, Romney asked more yes/no questions (48% of the time), although wh-questions were still often used (35%).
One obvious reason why Romney would prefer to use wh-questions when dealing with political issues has to do with prudence. A wh-question is more openended than a yes/no question, and this RQ form allowed Romney to avoid direct conflict with the supporters of Obama in the Democrat-safe states. The nature of political issues is also more complex and abstract. As such, it would be quite challenging to articulate a political issue, or a response to it, within the blackand-white confines of a yes/no question. However, by using a wh-question, Romney side-stepped the need to provide a clear response, and this RQ type was thus a better means for Romney to deliver his criticisms against Obama. The greater degree of abstractness associated with RQs involving political issues can be seen in the following three wh-questions that Romney asked in the Democrat-safe state of Washington on 4 April 2012 when criticizing Obama's leadership and his credibility (see [RQ14] , [RQ15], and [RQ16] ). Note that these wh-questions are very tricky questions. Very likely, no one would be able to answer these rhetorical wh-questions -save perhaps for a sarcastic reply such as "Heaven knows", which Romney was prudent enough not to utter. On the surface, these open-ended wh-questions made Romney appear more objective, since the addressee was in principle free to arrive at his or her own conclusions. But Romney immediately eliminated the opportunity for his audience to think of any possible answer beneficial to Obama. This he achieved by again using the cascading wh-question technique, and also by immediately interjecting the brief post-RQ pause with his own answer and interpretation: "But instead of answering those vital questions, President Obama came here yesterday and railed against arguments no one is making -and criticized policies no one is proposing. It's one of his favorite strategies -setting up straw men to distract from his record."
However, when it comes to his RQs dealing with economic issues, for which statistics on issues such as unemployment, deficits, etc., are factual and apparently non-arguable, Romney was not afraid to deliver his criticism more directly and explicitly using yes/no questions, as seen in (RQ17) and (RQ18) below from his speech given a day earlier in the state of Washington on 3 June 2012.
Effect of topic on RQ type in the swing states
Interestingly, our findings suggest that the relationship between type of rhetorical question and the speaker's topic/issue may be sensitive to the target audience. Whereas there was a strong preference for wh-questions for political issues and yes/no questions for economic issues in Democrat-safe states, a slightly different pattern emerges in the swing states. As noted earlier from That's not a bump. That's Americans." (RQ) "Do you realize how much government at the federal, state, and local level now accounts for in our economy? About % of the total US economy is accounted for by government. The federal share of that is about % of the total economy of the GDP."
(RQ) "What exactly does President Obama intend to do differently once he is no longer accountable to the voters?" (RQ) "Why does 'flexibility' with foreign leaders require less accountability to the American people?" (RQ) "And, on what other issues will he state his true position only after the election is over?"
states took the form of yes/no questions (85%), but Romney further increased the percentage to 95% when he dealt with economic issues (see Figure 6 ). These results suggest that Romney was even more confident and direct in criticizing Obama's record on the economy and job creations in the swing states compared to the Democrat-safe states. For example, in his speech made in Florida on 5 November 2012, Romney asked five yes/no questions in sequence (see [RQ19] to [RQ23] ) and, to his credit, succeeded in establishing common ground with the audience, eliciting a chorus of compliant responses as well as laughter as he cascaded through his five crisp and crystal-clear RQs.
In contrast to economic issues, when Romney was dealing with political issues, he asked fewer yes/no questions (73% instead of 95%) but included a higher percentage of wh-questions (18% instead of 5%), as seen in Figure 6 . This difference notwithstanding, the way Romney dealt with political and economic issues in either the Democrat-safe states or the swing states is quite consistent, in that he used more yes/no questions when dealing with economic issues compared to political ones, and he conversely used more wh-questions when dealing with political issues compared to economic ones.
Distribution of functions of rhetorical questions
In order to identify the extent to which the functions of Romney's RQs were different when addressing different audiences, we classified these functions into the following four types: self-promotion, persuasion, doubt-inducing, and challenge, as shown in Table 8 .
The results from Table 8 reveal that Romney used persuasion and doubtinducing RQs when addressing Republican-dominant audiences; however, there were only three RQs for this target audience to allow for a meaningful quantitative analysis. As seen from Figure 7 , Romney adopted a conservative approach in the Democrat-safe states by asking more doubt-inducing RQs (34%) instead of making direct and explicit criticism through challenging RQs (25%). A reverse trend was seen in the swing states, where he asked fewer doubt-inducing RQs (24%) but more challenging RQs (43%). Notably, when he was trying to align the audience's perspective with his own, he relied mostly on persuasion RQs (39%), which was significantly higher than in the swing states (22%). 
The number of RQs for the Republican-safe states is too small for the percentages to make a meaningful distinction, hence not applicable (n/a) for analysis.
Romney was clearly more aggressive in the swing states, regardless of whether he was trying to gain support from the audience or whether he was criticizing Obama. For example, in his speech made in the swing state of Florida on 24 January 2012, his first three RQs served as challenge (see ). This can be seen from his implicit association of the noun phrase "a president" along with the negative attributes in the modifying clauses intended to refer to none other than Obama. In addition, Romney followed up by asking "Or do we want the sense of excitement that comes with a new beginning …" (see [RQ27] ) to position himself as the better candidate instead of Obama.
Evidently, Romney was quite confident during his speech in the swing state of Florida, since the sequential use of challenging RQs could arouse a wave of distrust if there were many Obama supporters. It is also worth noting that Romney was not shy about using RQs for self-promotion in the swing states (11% of his RQs compared to only 1% in the Democrat-safe states) (RQ) "Do we want a president who will try to explain again why his policies haven't worked?" (RQ) "Do we want a president who will keep promising that this time he will get it right?" (RQ) "Do we want a president who keeps telling us why he's right and why we're wrong?" (RQ) "Or do we want the sense of excitement that comes with a new beginning? We are Americans and Americans don't have to settle for a president who argues that things could be worse. We know that things can -and must -be better."
"Did Obamacare create new jobs?" (see Figure 6 ). Note also a subtle shift in his choice of complement-taking verb when addressing a Democrat-dominant audience. Instead of "Do we want…?", Romney merely asked "Do you believe…?" as in "Do you believe that with new leadership and a new president our greatest days are still ahead?" (New Hampshire, 15 June 2012).
Conclusion
To conclude, we noticed a close relation between Romney's use of RQs and the type of target audience. First, he asked more RQs when addressing Democratdominant and swing state audiences than in his Republican-safe states. Second, he showed a preference for different types of RQs, depending on their different degrees of (in)directness, when addressing different target audiences. Such choices are also closely linked to the pragmatic functions of his RQs. In other words, in terms of question type, he made greater use of yes/no questions as a more direct and forceful approach when engaging the swingstate audiences; however, in the Democrat-safe states, he frequently used both wh-questions and yes/no questions as a more indirect and less face-threatening strategy to induce doubt in his rival opponent, indicating that he was more polite and mindful of others. In terms of pragmatic functions, Romney used persuasion and doubt-inducing RQs when addressing Republican-dominant audiences; even so, he rarely used RQs when addressing a friendly and supportive audience, compared to "fence-sitting" (or rather, "independentminded") audiences -only three RQs for this target audience. In the Democrat-safe states, Romney asked more RQs to persuade and induce doubt (39% and 34% of the total 76 RQs, respectively), with a fair number of his RQs used as challenges as well (25%). In the swing states, Romney also used a fair number of persuasion and doubt-inducing RQs (22% and 24%, respectively). Significantly, however, almost half of his RQs in the swing states were of a challenging nature (43%), and he also engaged in more self-promotion in the swing states (11%) compared to the Democrat-safe states (1%). Third, Romney's choice of RQs differed across topic categories (economic issues, political issues, and social issues). In both the Democrat-safe states and the swing states, Romney asked more direct yes/no questions when raising economic issues, which is his forte, but favored the more indirect wh-question type for political and social issues. These moves constitute a safe and effective strategy for Romney to highlight his skill as a financial whiz while downplaying his lack of experience in national politics and foreign relations.
In conclusion, in this study we have seen how a skillful politician such as Mitt Romney effectively deploys rhetorical questions (RQs) to enhance his image as a strong challenger and viable candidate for the US presidency. Although he did not win, his rhetorical skills provide us with a valuable opportunity to examine how politicians can effectively establish, negotiate, and maintain common ground with the general public.
